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THE 
CHALLENGE:
Asymmetrical 
warfare against 
the vapor industry



VTA RESPONDS

Launched Oct. 1, 2018

• Unbiased 3rd party voice defending 
vapor

• Building bigger grassroots army of 
advocates: Real stories of vapers, 
voters and constituents

• Tone is positive, confident and 
assertive

• Engage with 3rd party groups and 
think tanks



Voices for Vaping: By the Numbers

FACEBOOK
• Reach: 2,392,227 users

• Engagements: 116,833

TWITTER
• Impressions: 414,000+

WEBSITE
• Over 13,561 pageviews



SOCIAL MEDIA



REAL VOICES. REAL STORIES.



FIELD TEAMS
• Provide strategic overview of each state including key players and third-

party voices to activate and engage on behalf of Voices for Vaping 

• Outreach to nearly 100 organizations including veterans’ groups, 
environmentalists, retail associations, minority communities and others 

• Key influencers and constituents raise issue and our messaging with U.S. 
politicians to broaden the coalition and impact local, state and federal 
legislation

• Place op-eds in key statewide and political publications, book interviews 
with VFV Spokesman David Pasch, State Affiliate Leaders, and VTA 
Leadership 



FIELD ACTIVATION

• California
• Illinois
• Maryland
• New Jersey

• Arizona
• Illinois
• Maryland
• Missouri
• Nevada
• New Jersey
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